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 This study evaluated strategic public relations in wildlife conservation 
finance: innovations, challenges, and sustainable practices in the Niger 
Delta, Nigeria. This study anchored on excellent theory of public relations. 
This study employed a qualitative research method using in-depth interviews 
to gather rich, detailed insights into the role of PR in Niger Delta’s wildlife 
conservation finance. This study included 120 key stakeholders in 
conservation efforts within the region, such as government officials, 
representatives from non-governmental organizations (NGOs) involved in 
environmental conservation, corporate bodies, local community leaders, and 
public relations professionals working within the conservation sector. The 
sample size for the study is comprised of 20 participants, ensuring a diverse 
range of perspectives while maintaining a manageable group size for in-
depth interviews. Purposive sampling was used for this study and data 
collection was carried out through semi-structured interviews. The data were 
analysed using thematic analysis, where patterns and key themes related to 
the role of PR in securing conservation finance were identified and 
interpreted. The findings revealed that PR plays a critical role in mobilizing 
financial resources for wildlife conservation in the Niger Delta by raising 
awareness, shaping positive narratives, and facilitating connections between 
conservation initiatives and potential investors, both public and private, thus 
positioning conservation as an economic, social, and environmental priority. 
The study concluded that that public relations plays a vital role in mobilizing 
financial resources for wildlife conservation in the Niger Delta by effectively 
raising awareness, shaping positive perceptions, and connecting 
conservation initiatives with potential financial backers, thereby highlight ing 
the need for strategic PR efforts to secure sustainable funding for 
conservation projects. The study recommended that Conservation 
organizations in the Niger Delta should invest in professional PR strategies 
to effectively raise awareness and attract diverse financial resources from 
both public and private sectors. 
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Wildlife conservation finance has become a critical area of global efforts to achieve environmental sustainability, 

particularly in ecologically rich yet vulnerable regions such as the Niger Delta, Nigeria. The Niger Delta, 

characterized by its vast biodiversity, mangrove forests, and wetland ecosystems, faces immense threats from 

industrialization, oil exploration, and human encroachment (Nwankwo & Ifedi, 2020). In response to these 

challenges, public relations (PR) strategies have emerged as vital tools for engaging stakeholders, fostering 

awareness, and mobilizing resources to support conservation efforts (Grunig & Hunt, 1984). This paper explores 

the intersection of PR and wildlife conservation finance, highlighting innovations, challenges, and best practices 

in the Niger Delta. 

Public relations play a pivotal role in shaping public perception and mobilizing financial resources for 

conservation initiatives. Effective PR strategies help bridge the gap between conservation organizations, 

government agencies, corporate stakeholders, and local communities (Wilcox et al., 2015). Through strategic 

communication, PR fosters advocacy, generates public interest, and enhances corporate social responsibility 

(CSR) initiatives that channel funding into conservation projects (Kotler & Lee, 2011). PR strategies can amplify 

the importance of conservation finance in the Niger Delta, where environmental degradation remains a pressing 

concern, by influencing policy decisions and corporate investments. 

Innovative financing mechanisms have gained traction in wildlife conservation, with PR serving as a crucial 

element in their implementation. Mechanisms such as payment for ecosystem services (PES), green bonds, and 

biodiversity credits have been successfully introduced in various parts of the world (Waldron et al., 2020). PR 

campaigns help in promoting these initiatives, securing investor confidence, and ensuring community buy-in. In 

the Niger Delta, the role of PR in promoting conservation finance mechanisms remains underexplored, making it 

an essential area for academic and practical inquiry. 

Despite the potential benefits of conservation finance, socio-political instability, weak policy implementat ion, 

and limited financial commitment from stakeholders persist in the Niger Delta. PR strategies can help address 

these challenges by fostering multi-stakeholder engagement and policy advocacy (Smith, 2013). For instance, 

well-structured media campaigns and corporate partnerships can generate sustained funding for conservation 

projects while ensuring transparency and accountability in fund utilization. The effectiveness of PR-driven 

approaches in overcoming financial bottlenecks underscores the need for tailored communication strategies in 

conservation efforts. 

Community involvement is another crucial aspect of conservation finance, and PR serves as a catalyst for 

community-driven conservation initiatives. The success of wildlife conservation in the Niger Delta depends 

largely on the participation of indigenous communities who rely on natural resources for their livelihoods (Ezekiel 

et al., 2019). PR campaigns emphasize the socio-economic benefits of conservation finance, such as eco-tourism 

and sustainable livelihoods, can foster local support and cooperation. Integrating of traditional media, social 

media, and participatory communication techniques ensures that conservation messages resonate with diverse 

audiences. 

The role of corporate entities in conservation finance has also been expanding, particularly through corporate 

social responsibility (CSR) initiatives and environmental sustainability programs. PR strategies are instrumenta l 

in positioning companies as responsible environmental stewards while promoting green financing opportunit ies 

(Carroll & Shabana, 2010). In the Niger Delta, oil and gas companies have been at the center of environmenta l 

degradation, yet strategic PR efforts can encourage their active participation in conservation finance through 

compensatory investments, afforestation programs, and habitat restoration projects. 
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Furthermore, digital PR and media advocacy have revolutionized conservation communication by leveraging 

online platforms to mobilize global support for local conservation efforts. Digital storytelling, influencer 

partnerships, and interactive campaigns create compelling narrative that drive financial contributions and policy 

reforms (Kent & Taylor, 2016). Social media platforms, such as Twitter, Facebook, and Instagram, provide 

avenues for engaging diverse stakeholders, sharing success stories, and exposing conservation threats in real time. 

In the Niger Delta, digital PR can serve as a powerful tool for galvanizing public interest in conservation finance.  

While PR strategies enhance conservation finance, ethical considerations must be prioritized to mainta in 

credibility and trust among stakeholders. Transparency in financial management, avoidance of greenwashing, and 

ethical storytelling are fundamental principles that should guide PR campaigns in conservation finance (Bowen, 

2013). The history of environmental activism and corporate mistrust in Niger Delta necessitates an ethical PR 

framework that prioritizes factual communication, inclusive decision-making, and long-term stakeholder 

commitment. 

Research on the intersection of PR and wildlife conservation finance remains relatively limited in Nigeria, 

necessitating empirical studies that evaluate the effectiveness of PR-driven financing models. Case studies from 

successful conservation finance projects in other regions can provide insights into best practices applicable to the 

Niger Delta (Ijeoma, 2018). Additionally, academic and policy-driven collaborations can enhance knowledge 

sharing and facilitate evidence-based PR strategies for conservation finance. 

Public relations serve as a strategic enabler in mobilizing financial resources for wildlife conservation in the Niger 

Delta. Through stakeholder engagement, media advocacy, and ethical communication, PR enhances awareness, 

builds partnerships, and promotes innovative financing mechanisms. However, challenges such as socio-politica l 

instability, corporate mistrust, and financial constraints must be addressed through targeted PR interventions. This 

paper underscores the need for an integrated approach that combines PR expertise with conservation financ e 

strategies to ensure the long-term sustainability of wildlife and ecosystems in the Niger Delta. 

This paper is significant as it explores the strategic role of public relations in mobilizing financial resources for 

wildlife conservation in the Niger Delta, Nigeria, highlighting how PR-driven approaches, such as stakeholder 

engagement, media advocacy, corporate social responsibility, and digital communication, can enhance 

conservation financing, foster community participation, address financial and policy challenges, and promote 

sustainable environmental stewardship in an ecologically vulnerable region. 

Statement of the problem 

Wildlife conservation in the Niger Delta, Nigeria, faces severe challenges due to habitat destruction, oil 

exploration, pollution, and unsustainable human activities. Despite the region’s rich biodiversity, includ ing 

endangered species and critical ecosystems inadequate financing, weak policy implementation, and limited 

stakeholder engagement hinder conservation efforts. Although various conservation finance mechanisms exist 

globally, their adoption in the Niger Delta remains limited, partly due to poor awareness, lack of corporate 

commitment, and insufficient government intervention. Additionally, local communities, which are key 

stakeholders in conservation, often lack the financial incentives or support to active participate in wildlife 

protection initiatives. This situation underscores the urgent need for innovative strategies to mobilize resources, 

enhance conservation financing, and promote sustainable biodiversity management in the region. 

PR plays a critical role in bridging the communication gap between conservation stakeholders, policymakers, 

corporate investors, and local communities. However, empirical research on how PR strategies can be effective ly 

integrated into wildlife conservation finance in Nigeria is lacking. Strategic PR approaches such as advocacy 

campaigns, corporate social responsibility (CSR)-driven conservation projects, media engagement, and digita l 
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storytelling can enhance awareness, attract funding, and foster policy reforms. However, the extent to which these 

strategies have been used in the Niger Delta remains unclear. This study seeks to address this gap by examining 

the intersection of PR and conservation finance, identifying best practices, and proposing actionable solutions to 

improve wildlife conservation efforts in the region. 

Aim and Objectives:   

This study examines the role of public relations in wildlife conservation finance, focusing on its impact on 

stakeholder engagement, funding mobilization, and sustainab le conservation practices in the Niger Delta, Nigeria. 

The objectives are as follows: 

1. To examine the effectiveness of PR strategies in promoting wildlife conservation finance in the Niger 

Delta. 

2. To identify the challenges hindering the integration of PR in conservation financing efforts. 

3. To explore innovative PR approaches that can enhance sustainable wildlife conservation financing in the 

Niger Delta. 

Research Questions 

1. How effective are public relations strategies in promoting finance for wildlife conservation in the Niger 

Delta? 

2. What are the key challenges affecting the use of PR in conservation financing efforts? 

3. What innovative PR approaches can improve sustainable wildlife conservation financing in the Niger 

Delta? 

Public Relations and Finance for Wildlife Conservation  

Public relations (PR) is a strategic communication process that fosters mutual understanding between 

organizations and their stakeholders (Grunig & Hunt, 1984). In the context of wildlife conservation finance, public 

relations (PR) is a crucial tool for advocacy, stakeholder engagement, and public awareness campaigns that drive 

financial support for conservation initiatives (Wilcox et al., 2015). Effective PR strategies, such as media 

relations, corporate social responsibility (CSR) programs, and digital communication, help conservation 

organizations secure funding from government bodies, private investors, and non-governmental organizat ions 

(NGOs) (Kotler & Lee, 2011). In the Niger Delta, where biodiversity is under threat due to industrial activit ies 

and environmental degradation, PR can be instrumental in mobilizing conservation finance and fostering 

sustainable environmental stewardship. However, the integration of PR into conservation finance remains 

underexplored, requiring further investigation into its impact and effectiveness. 

PR plays a crucial role in influencing public perception and mobilizing resources for wildlife conservation 

finance. Through strategic communication, PR fosters trust, transparency, and collaboration among key 

stakeholders, including governments, non-governmental organizations (NGOs), corporate bodies, and local 

communities (Wilcox et al., 2015). Effective PR campaigns use storytelling, visual media, and strategic 

messaging to create awareness and generate support for conservation funding. For instance, in successful 

conservation finance models, PR has been used to communicate to investors the economic and ecological benefits 

of conservation, thereby attracting sustainable funding streams (Kotler & Lee, 2011). This underscores the need 

for conservation organizations in the Niger Delta to adopt PR strategies that emphasize the long-term benefits of 

biodiversity protection and the risks associated with environmental neglect. 

Moreover, public relations (PR) enhances the visibility of conservation projects and helps secure partnerships that 

drive sustainable financing. Many multinational corporations, particularly those operating in environmenta l ly 



Journal of Current Practice in Accounting and Finance (JCPAF) Vol. 16 (9) 

 

pg. 5 

sensitive regions, are under pressure to demonstrate corporate social responsibility (CSR) in their operations 

(Carroll & Shabana, 2010). PR facilitates this process by positioning conservation finance as a strategic 

investment rather than a financial burden. PR can reshape conservation finance narratives through media relations, 

stakeholder engagement, and crisis communication, making them more appealing to policymakers, donors, and 

the general public (Grunig & Hunt, 1984). In the Niger Delta, where industrial activities often overshadow 

conservation efforts, integrating PR into conservation finance can ensure that biodiversity protection receives the 

attention and funding it deserves. 

Challenges in Wildlife Conservation Finance in the Niger Delta 

Several challenges, including inadequate funding, weak policy implementation, and limited stakeholder 

commitment hinder wildlife conservation finance in the Niger Delta. The region's dependence on oil exploration 

has led to severe environmental degradation, making conservation efforts more complex (Nwankwo & Ifedi, 

2020). Additionally, conservation projects often struggle with a lack of financial support due to poor public 

awareness and corporate reluctance to invest in biodiversity protection (Waldron et al., 2020). PR strategies, such 

as media advocacy and corporate engagement, can address these issues by highlighting the economic and 

ecological benefits of conservation finance. However, a multi-stakeholder approach that integrates PR with 

conservation policies and sustainable development initiatives is required to overcoming the deep-rooted 

challenges of corruption, policy inconsistency, and low community participation. 

One of the major challenges in wildlife conservation finance in the Niger Delta is the lack of adequate financ ia l 

resources to support long-term conservation efforts. Government funding for conservation is often limited, with 

priorities skewed toward economic development and industrialization (Nwankwo & Ifedi, 2020). Additiona lly, 

many private investors perceive conservation finance as a low-return venture, which discourages financ ia l 

commitments. PR can address these challenges by reframing conservation finance as an essential investment in 

sustainable development, highlighting the economic benefits of eco-tourism, carbon credit markets, and 

ecosystem services (Waldron et al., 2020). Conservationists can shift public and corporate perceptions by 

leveraging strategic PR campaigns, positioning biodiversity protection as a financially viable initiative. 

Furthermore, weak policy enforcement and political instability hinder effective conservation finance in the Niger 

Delta. Despite the existence of environmental protection laws, their implementation remains inconsistent due to 

corruption, bureaucratic inefficiencies, and political interference (Ezekiel et al., 2019). PR-driven advocacy can 

play a crucial role in strengthening policy enforcement by amplifying conservation concerns in the media, 

mobilizing public pressure, and influencing legislative reforms. Additionally, PR strategies that incorporate 

community engagement can address another key challenge of low local conservation efforts. Many indigenous 

communities in the Niger Delta depend on natural resources for their livelihoods, often leading to conflic ts 

between conservation goals and economic survival (Nwankwo & Ifedi, 2020). PR campaigns that promote 

community- inclusive conservation models, such as community-managed reserves and participatory conservation 

financing, can bridge this gap, ensuring that conservation efforts align with local economic realities. 

Innovative PR Approaches for Sustainable Conservation Finance 

Innovative public relations (PR) approaches, including digital storytelling, influencer marketing, and participatory 

communication, have the potential to enhance conservation finance efforts (Kent & Taylor, 2016). Digita l 

platforms, such as social media, blogs, and virtual campaigns, provide avenues for engaging a global audience, 

securing funding, and advocating for policy reforms (Carroll & Shabana, 2010). In the Niger Delta, where 

traditional conservation messaging has had limited success, leveraging PR-driven digital engagement can improve 

stakeholder involvement and funding opportunities. Additionally, CSR-driven PR strategies can encourage oil 
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companies and other corporate entities to invest in conservation projects as part of their commitments to 

environmental sustainability (Bowen, 2013). By integrating these innovative PR approaches, the Niger Delta’s 

conservation finance can be made more sustainable, ensuring long-term biodiversity protection and ecological 

balance. 

The rapid growth of digital communication has revolutionized PR approaches in conservation finance. Digita l 

storytelling, influencer marketing, and social media advocacy have become powerful tools for engaging global 

audiences and mobilizing financial support for conservation projects (Kent & Taylor, 2016). Online platforms, 

such as Twitter, Instagram, and Facebook enable conservation organizations to showcase their projects, engage 

with potential donors, and drive crowd-funding campaigns. For example, virtual reality (VR) and augmented 

reality (AR) experiences have enhanced conservation messaging by allowing stakeholders to virtually explore 

endangered habitats and understand the urgency of conservation finance (Bowen, 2013). Conservationists in the 

Niger Delta can leverage these digital PR strategies to attract international funding and increase public awareness 

of the region’s biodiversity crisis. 

Another innovative PR approach in conservation finance is the use of corporate partnerships and corporate social 

responsibility (CSR-driven) initiatives. Companies, particularly those with significant environmental footprints, 

are increasingly adopting sustainability-driven PR strategies to align with global environmental goals (Carroll & 

Shabana, 2010). Strategic PR initiatives that emphasize corporate accountability and green investments can 

encourage businesses to allocate funds toward conservation efforts. By integrating PR with CSR, organizat ions 

can secure long-term conservation funding through sponsorships, green bonds, and sustainable business models. 

In the Niger Delta, where oil companies have historically contributed to environmental degradation, PR can play 

a transformative role in shifting corporate strategies towards conservation finance, fostering a more sustainab le 

and responsible business culture. 

The Excellence Theory of Public Relations 

The Excellence Theory of Public Relations, developed by Grunig and Hunt (1984), emphasizing strategic 

communication for effective stakeholder engagement and is one of the most widely accepted theories in public 

relations. The theory is based on the following key tenets: Two-Way Symmetrical Communication: Public 

relations should be a dialogue rather than a monologue, fostering mutual understanding between organizat ions 

and stakeholders. Organizational Effectiveness: PR contributes to an organization’s success by enhancing 

relationships with stakeholders, including government, non-governmental (NGOs), businesses, and the public. 

Strategic Public Relations Management: PR should be managed as a strategic function within organizations rather 

than being limited to publicity or media relations. Stakeholder Engagement and Participation: Effective PR 

practices involve engaging key stakeholders in decision-making processes to build trust and long- term 

relationships. Ethical Communication: Ethical standards and transparency are crucial for public relations 

professionals to maintain credibility and public trust. 

According to the assumptions of Excellence Theory, organizations that adopt two-way symmetr ica l 

communication are more effective in achieving their goals than those that use one-way communication. Public 

relations should serve as a management function, influencing decision-making at the highest organizational levels. 

Ethical and transparent communication fosters stronger relationships between organizations and stakeholders, 

leading to long-term sustainability. Organizations that engage stakeholders in conservation efforts through 

effective PR strategies can mobilize financial resources more successfully. PR strategies should be adaptable to 

social, cultural, and economic contexts to maximize impact in specific regions, such as the Niger Delta. 



Journal of Current Practice in Accounting and Finance (JCPAF) Vol. 16 (9) 

 

pg. 7 

Criticism of Excellence Theory: Idealistic Approach: Critics argue that the two-way symmetrical model is too 

idealistic and does not reflect real-world PR practices, where organizations often prioritize their interests over 

stakeholder concerns (L’Etang, 2008). Limited Applicability in Crisis Situations: The theory assumes that 

dialogue is always possible, but organizations may need to use asymmetrical strategies in crisis communica t ion 

or adversarial contexts (Holtzhausen, 2012). Western-Centric Perspective: The theory is often criticized for being 

rooted in Western corporate models, which may not fully apply to diverse cultural and economic contexts, such 

as Africa (Molleda, 2010). Ignoring Power Imbalance: Some scholars argue that the theory does not adequately 

address power dynamics in stakeholder relationships, especially where corporate interests overshadow public 

concerns (Motion & Weaver, 2005). 

The Excellence Theory is highly relevant to this study as it underscores the role of strategic PR in the Niger 

Delta’s wildlife conservation finance. Since conservation finance relies on effective stakeholder engagement, this 

theory provides a framework for understanding how PR can mobilize financial resources, influence CSR 

initiatives, and foster community participation in conservation efforts. The two-way symmetrical communica t ion 

model aligns with the need for dialogue between conservation organizations, government agencies, corporate 

investors, and local communities to achieve sustainable environmental protection. Additionally, the emphasis on 

ethical PR practices supports transparency in conservation financing, ensuring that funds are effectively used for 

biodiversity protection. Applying this theory, this study highlights how strategic PR can bridge the 

communication gap between key actors, attract sustainable funding, and promote wildlife conservation in an 

environmentally sensitive region, such as the Niger Delta. 

Empirical Review 

Nwankwo and Ifedi (2020) conducted a study on “Oil Exploration and Biodiversity Loss in Nigeria’s Niger Delta: 

A Policy Perspective.” This study assessed the impact of oil exploration activities on biodiversity in the Niger 

Delta and the role of government policies in mitigating environmental damage. The research employed a 

qualitative research approach, conducting in-depth interviews with policymakers, environmental experts, and 

local community members. This study also reviewed government reports and environmental assessments. The 

study found that oil exploration in the Niger Delta has led to significant biodiversity loss, with weak policies and 

inadequate enforcement of environmental regulations intensifying the problem. The role of PR was not explicit ly 

considered. Both the reviewed and the present studies focus on the Niger Delta and the environmental challenges 

caused by industrial activities. Both studies emphasize the need for effective policies and sustainab le 

environmental practices. This reviewed study primarily focuses on environmental policies and oil exploration, 

whereas the current study centers on the role of public relations in wildlife conservation finance. Additiona lly, 

this study does not explore PR strategies for mobilizing conservation funding. 

Kotler and Lee (2011) conducted a study on “Corporate Social Responsibility: Doing the Most Good for Your 

Company and Cause.” This study explored how CSR strategies can be integrated into business operations and 

how they can be used to support environmental sustainability. This study conducted a case study analysis of 

various corporate initiatives that combined corporate social responsibility (CSR) with environmental protection, 

including wildlife conservation and climate change programs. The study revealed that companies that integrate 

CSR with their business strategies not only enhance their brand image but also contribute significantly to 

sustainable development goals, including biodiversity conservation. Both the reviewed and the pioneer studies 

examine the link between conservation efforts and CSR, focusing on the role of CSR in wildlife conservation 

financing. While the current study specifically looks at public relations and its role in wildlife conservation 
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finance, this study emphasizes CSR as a broader corporate strategy, without delving into PR's specific function 

in mobilizing conservation finance. 

Waldron et al. (2020) conducted research on “Redefining Conservation Finance for Biodiversity Protection.” This 

study explores innovative methods of financing biodiversity protection and how public-private partnerships and 

financial markets can be used for conservation. The study used a mixed-method approach, analyzing financ ia l 

data from conservation funding initiatives and conducting interviews with conservation finance experts and 

corporate investors. This study identified several innovative approaches to conservation finance, including impact 

investing and conservation trust funds. It highlighted the importance of public relations strategies in bridging the 

gap between stakeholders and securing long-term funding. The reviewed and the present studies emphasize the 

need for innovative approaches to wildlife conservation finance and highlight the role of public relations (PR) in 

facilitating stakeholder engagement and securing funding. While the current study focuses on PR as a tool for 

wildlife conservation finance, this study takes a broader approach to conservation finance, considering various 

financial mechanisms beyond PR. 

Despite the increasing importance of PR in promoting environmental sustainability, particularly in wildlife 

conservation, a significant gap in the literature regarding its specific role in mobilizing financial resources within 

the context of the Niger Delta remains. While numerous studies have explored general public relations (PR) 

practices and environmental communication, few have focused on how these practices directly influence financ ia l 

investment in conservation efforts in this region. The gap exists in understanding how public relations strategies 

tailored to the unique socio-political and environmental challenges of the Niger Delta, can successfully attract 

and retain funding from various stakeholders, including local communities, government agencies, and private 

investors. This study addresses this gap by offering a detailed examination of the role of PR in financ ia l 

mobilization for conservation within this context. 

Another notable gap identified in the literature is the lack of in-depth studies on the challenges and opportunit ies 

associated with integrating PR into conservation finance, particularly in regions, such as the Niger Delta with 

complex environmental and socio-economic conditions. While there is a growing body of work on PR’s role in 

corporate social responsibility (CSR) and stakeholder engagement, there is insufficient exploration of how these 

elements are applied to the specific context of wildlife conservation finance. This study addresses this gap by 

identifying the unique challenges faced by conservation organizations in the Niger Delta, such as limited resources 

and mistrust, while also exploring emerging opportunities, like digital platforms and CSR that can be leveraged 

to overcome these barriers. Thus, the research contributes new insights into the intersection of PR, finance, and 

environmental sustainability in a region that has been relatively underexplored in the PR field. 

 

 

Methodology    

This study employed a qualitative research method using in-depth interviews to gather rich, detailed insights into 

the role of PR in the Niger Delta’s wildlife conservation finance. The population for this study included 120 key 

stakeholders in conservation efforts within the region, such as government officials, representatives from non-

governmental organizations (NGOs) involved in environmental conservation, corporate bodies, local community 

leaders, and public relations professionals working within the conservation sector. These individuals were 

selected based on their involvement in or influence over conservation finance, and their perspectives on the 

integration of PR into conservation efforts. The sample size for the study is comprised of 20 participants, ensuring 

a diverse range of perspectives while maintaining a manageable group size for in-depth interviews. 
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Purposive sampling was used in this study, which is appropriate for qualitative research when specific individua ls 

with relevant experience or knowledge are selected to provide insights into the research questions. This technique 

ensures that the study includes participants who are best positioned to provide information on the role of PR in 

conservation finance. Semi-structured interviews were used to collect data, allowing flexibility to explore 

emerging themes while addressing predetermined research questions. The interviews were conducted face-to-face 

and via virtual platforms, depending on the availability of the participants. The data were analyzed using thematic 

analysis, where patterns and key themes related to the role of PR in securing conservation finance were identified 

and interpreted. This approach provides an in-depth understanding of how public relations strategies are leveraged 

to enhance wildlife conservation finance in the Niger Delta. 

Data presentation and analysis 

Themes were deduced deductively following the research objectives. The following themes were deduced: the 

role of public relations in conservation finance, stakeholder engagement and collaboration in wildlife 

conservation, and challenges and opportunities in conservation finance and public relations. These were presented 

and discussed below: 

Public Relations Role in Conservation Finance 

This theme focuses on understanding how PR strategies can be leveraged to mobilize financial resources for 

wildlife conservation in the Niger Delta. This study explores how PR can shape perceptions of conservation 

initiatives, influence stakeholders’ willingness to invest, and facilitate collaboration among government agencies, 

NGOs, and corporations. Interview Responses revealed that public relations plays an essential role in mobiliz ing 

financial resources for wildlife conservation in the Niger Delta by creating awareness and shaping the narrative 

around conservation efforts. PR practitioners use various tools, including media engagement, social media 

campaigns, and public relations events, to inform and educate key stakeholders about the environmenta l 

challenges in the region. Through storytelling and framing, PR helps emphasize the importance of biodivers ity 

preservation not just as an environmental need but as a shared responsibility among different sectors, includ ing 

government, business, and the public. PR increases the likelihood of attracting funding from diverse sources by 

aligning conservation initiatives with broader development goals such as community empowerment and 

sustainable economic growth,. 

Another way PR mobilizes resources is by building relationships with key players in the financial sector, includ ing 

potential investors and donors. PR practitioners act as intermediaries between conservation organizations and 

corporate entities, showcasing the value of supporting wildlife conservation from both a social responsibility 

perspective and a financial standpoint. PR helps position conservation finance as a wise investment by promoting 

successful conservation projects and their tangible benefits, such as job creation, improved livelihoods, and 

ecosystem services. Moreover, through targeted messaging, PR professionals can tap into the growing interest in 

CSR and environmental, social and governance (ESG) criteria that influence investment decisions. 

PR also aids in securing government support for conservation initiatives. Government funding and policies are 

crucial in the Niger Delta’s conservation efforts, and PR can highlight the alignment of conservation goals with 

national and international environmental commitments, such as the United Nations Sustainable Development 

Goals. PR can help policymakers understand the strategic importance of investing in conservation by 

demonstrating how financial support can enhance the country’s reputation globally. Through effective advocacy, 

PR ensures that conservation issues are included in the government’s agenda, which can unlock public funding 

and ensure that conservation programs are prioritized. 
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In addition, PR professionals work to generate public support for wildlife conservation initiatives, which can 

indirectly influence financial resources. A well-informed and supportive public can increase pressure on the 

government and the private sector to allocate funds for conservation projects. By educating local communit ies 

and advocating for local environmental stewardship, PR helps ensure that conservation finance is not only driven 

by external investors but also supported by people who will benefit from sustainable practices. This broad support 

strengthens the overall financial sustainability of Niger Delta conservation initiatives. 

Stakeholder Engagement and Collaboration in Conservation of Wildlife  

This theme examines stakeholder engagement’s role in wildlife conservation finance. This study examines how 

public relations practices help build relationships between local communities, governmental bodies, conservation 

organizations, and corporate investors. The dynamics of these relationships and the strategies used to foster 

collaboration and mutual understanding are investigated. The interview reports stated that public relations 

strategies are instrumental in fostering stakeholder engagement and collaboration in wildlife conservation 

initiatives by facilitating communication and building trust among key actors. One of the primary methods is 

through two-way symmetrical communication, where PR professionals ensure that there is a flow of information 

between conservation organizations, local communities, government agencies, non-governmental organizat ions 

(NGOs), and private sector partners. By creating platforms for open dialogue, such as community meetings, 

workshops, and digital forums, PR allows stakeholders to voice their concerns, provide input, and collective ly 

develop solutions. This inclusive approach ensures that everyone has a stake in the conservation process, leading 

to stronger partnerships and shared goals. 

Additionally, PR plays a key role in aligning diverse stakeholders’ interests by showcasing how conservation 

efforts can create mutual benefits. For example, public relations can highlight the economic advantages of 

sustainable practices, such as ecotourism or sustainable agriculture, to local communities, while demonstrating to 

corporate investors the long-term financial benefits of investing in conservation. PR helps bridge the gap between 

local needs and the interests of larger, often external, stakeholders by framing conservation in terms of economic 

and social development. This strategic alignment facilitates collaboration among groups that might otherwise 

have conflicting priorities. 

PR strategies also involve regular and transparent communication, which helps build and maintain trust. When 

stakeholders feel informed and included in the decision-making process, they are more likely to commit to 

collaboration and provide ongoing support. PR professionals can achieve this by timely reporting on conservation 

progress, sharing success stories, and addressing concerns as they arise. Transparent communication ensures that 

all parties are on the same page, minimizing misunderstandings and fostering a sense of ownership and 

accountability among stakeholders. 

Moreover, PR is critical in navigating the complex power dynamics that often exist between local communit ies, 

government entities, and private corporations. By acting as a mediator, public relations (PR) helps ensure that the 

voices of marginalized groups, such as indigenous communities, are heard and considered in conservation 

decisions. PR strategies that prioritize inclusivity and equity in stakeholder engagement strengthen the 

collaboration between all parties and contribute to the long-term success of wildlife conservation efforts. Thus, 

effective PR creates an environment of trust and cooperation, where different stakeholders are motivated to work 

together toward a common goal. 

Challenges and Opportunities in Conservation Finance and Public Relations  

This theme delves into the challenges faced in the Niger Delta in aligning public relations with conservation 

finance. It investigates the obstacles to effective communication, such as misinformation, mistrust, or resource 



Journal of Current Practice in Accounting and Finance (JCPAF) Vol. 16 (9) 

 

pg. 11 

limitations, and explores the potential opportunities, such as innovative communication tools or corporate social 

responsibility initiatives that can enhance the integration of PR into conservation financing. The interview reports 

elicited that one of the primary challenges in integrating public relations into conservation finance in the Niger 

Delta is the prevalent mistrust between local communities and external stakeholders, such as corporations and 

government agencies. This mistrust can stem from historical experiences of exploitation and neglect, leading to 

resistance against conservation initiatives that involve external funding or intervention. PR strategies must address 

this challenge by working to rebuild trust through transparent, inclusive, and culturally sensitive communicat ion. 

Overcoming this distrust is essential for fostering collaboration and ensuring that financial resources flow toward 

conservation efforts without alienating the local population. 

Another challenge is the limited capacity of local conservation organizations to effectively manage public 

relations and communication efforts. Many organizations in the Niger Delta lack the expertise or resources 

necessary to create and implement comprehensive PR strategies. Consequently, their ability to mobilize funding, 

engage stakeholders, or raise awareness about conservation issues is hindered. To overcome this, capacity-

building initiatives focused on strengthening PR skills within local organizations can play a crucial role in 

improving the effectiveness of conservation communication and securing financial resources. 

Despite these challenges, significant opportunities exist for integrating PR into conservation finance. The growing 

global focus on environmental sustainability and corporate social responsibility is one of the main opportunit ies. 

As corporations and international organizations are increasingly prioritizing sustainable development, there is an 

opportunity for PR to position wildlife conservation in the Niger Delta as a key element of CSR strategies. PR 

can attract investors and donors who are keen to contribute to environmental preservation while enhancing their 

corporate image by emphasizing the region’s rich biodiversity and the potential for sustainable development.  

Additionally, technological advancements, particularly in digital communication, offer new avenues for engaging 

a broader audience and attracting financial resources. Social media, online campaigns, and crowd-funding 

platforms provide accessible ways to raise awareness and mobilize funds for conservation. PR professionals can 

leverage these tools to engage the younger generation, who may be more inclined to support environmental causes 

through digital platforms. PR can significantly enhance the ability to secure conservation finance and create a 

more sustainable future for wildlife in the Niger Delta by tapping into these opportunities. 

Discussion of the Findings   

Public relations plays a critical role in mobilizing financial resources for wildlife conservation in the Niger Delta 

by raising awareness, shaping positive narratives, and facilitating connections between conservation initiat ives 

and potential investors, both public and private, thus positioning conservation as an economic, social, and 

environmental priority. This finding is in tandem with the study of Nwankwo and Ifedi (2020), which underscores 

the role of strategic public relations in fostering stakeholder trust and financial support, which directly relates to 

the finding that PR plays a vital role in mobilizing financial resources for wildlife conservation by shaping 

perceptions, raising awareness, and building relationships that attract potential investors in the Niger Delta. The 

Excellence Theory by Grunig and Grunig (2008) underscores the importance of strategic communication in 

fostering positive relationships with key stakeholders, which directly aligns with the finding that public relations 

plays a crucial role in mobilizing financial resources for wildlife conservation by shaping stakeholder perceptions, 

building trust, and promoting conservation as a worthwhile investment in the Niger Delta. The finding that public 

relations plays a key role in mobilizing financial resources for wildlife conservation in the Niger Delta implies 

that effective PR strategies are essential for attracting investment from both public and private sectors, 
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underscoring the need for PR professionals to priorities environmental issues and develop compelling narratives 

to engage potential donors and investors in conservation efforts. 

Public relations strategies foster stakeholder engagement and collaboration by promoting transparent, two-way 

communication among diverse stakeholders, aligning their interests through shared conservation goals, and 

ensuring inclusivity, which leads to stronger partnerships and collective action toward wildlife preservation. This 

study aligns with Kotler and Lee (2011), which emphasizes the significance of public relations in integrating CSR 

strategies to engage stakeholders and build collaborative partnerships, aligning with the finding that PR strategies 

foster engagement, collaboration, and trust-building among diverse stakeholders in wildlife conservation 

initiatives in the Niger Delta. The focus of excellence theory on two-way symmetrical communication is highly 

relevant to the finding that PR strategies facilitate stakeholder engagement and collaboration, as it emphasizes the 

importance of open, transparent dialogue and mutual understanding between organizations and their stakeholders, 

which is vital for fostering cooperation in conservation initiatives in the Niger Delta. The finding that PR strategies 

facilitate stakeholder engagement and collaboration implies that successful conservation efforts in the Niger Delta  

require ongoing dialogue, trust-building, and inclusive communication practices, suggesting that PR professiona ls 

must adopt collaborative approaches to ensure that all stakeholders, from local communities to government 

entities, are actively involved in decision-making and project implementation. 

The findings indicated that while challenges such as mistrust and limited capacity of local conservation 

organizations hinder the integration of public relations into conservation finance, opportunities exist in leveraging 

global trends in corporate social responsibility and digital platforms to attract financial support and enhance public 

engagement in conservation efforts. This finding is in line with Waldron et al. (2020) that the challenges and 

opportunities in integrating public relations within conservation finance, particularly how communica t ion 

strategies can address resource limitations and mistrust, aligns with the finding that PR can leverage digita l 

platforms and CSR to secure financial support and enhance conservation efforts in the Niger Delta despite 

challenges. The emphasis on the role of communication in overcoming organizational challenges and fostering 

positive relationships in the excellence theory is pertinent to the finding that integrating PR into conservation 

finance faces challenges, such as mistrust and resource limitations. The theory also highlights how 

communication strategies can leverage opportunities, such as digital platforms and CSR, to overcome barriers 

and drive financial support for conservation efforts in the Niger Delta. The finding that there are both challenges 

and opportunities in integrating PR into conservation finance implies that while mistrust and resource limitat ions 

may hinder progress, there are significant opportunities to overcome these barriers by leveraging digital platforms, 

CSR initiatives, and global sustainability trends, indicating that PR professionals should focus on building trust 

and exploiting emerging opportunities to secure funding and support for conservation projects. 

 

Conclusion     

This study concludes that public relations plays a vital role in mobilizing financial resources for wildlife 

conservation in the Niger Delta by effectively raising awareness, shaping positive perceptions, and connecting 

conservation initiatives with potential financial backers, thereby highlighting the need for strategic PR efforts to 

secure sustainable funding for conservation projects. 

The study establishes that public relations (PR) strategies are essential for fostering stakeholder engagement and 

collaboration in wildlife conservation efforts, as they facilitate transparent communication, build trust, and align 

diverse stakeholders around common goals, thereby ensuring that all relevant parties support conservation 

initiatives in the Niger Delta. 
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In conclusion, while challenges such as mistrust and limited resources hinder the integration of PR into 

conservation finance, there are considerable opportunities to overcome these barriers through the strategic use of 

digital tools, CSR, and global sustainability trends, underscoring the importance of leveraging PR to drive 

financial support and ensure the success of wildlife conservation projects in the Niger Delta. 

This study contributes to knowledge by highlighting the pivotal role that public relations plays in mobiliz ing 

financial resources for wildlife conservation in the Niger Delta. It offers a comprehensive understanding of how 

PR strategies can effectively raise awareness, shape public perceptions, and attract funding from various 

stakeholders, including government bodies, private sector investors, and the general public. By emphasizing the 

importance of strategic communication in bridging the gap between conservation efforts and potential investors, 

this study enriches the existing body of knowledge on the role of public relations in environmental sustainability 

and conservation finance. The findings suggest that PR not only facilitates financial support but also enhances 

the visibility and credibility of conservation projects, making them more appealing to potential backers. 

Furthermore, this study contributes to the literature by exploring the dynamics of stakeholder engagement and 

collaboration in conservation initiatives, demonstrating how public relations (PR) strategies can foster trust and 

cooperation among diverse stakeholders. The study underscores the importance of transparent, inclus ive 

communication in building long-term partnerships and aligning the interests of local communities, government 

agencies, and private corporations. This insight adds value to the growing field of public relations and 

environmental communication, offering practical recommendations for improving stakeholder relationships in 

wildlife conservation projects. Finally, the study sheds light on the challenges and opportunities in integrating PR 

into conservation finance, emphasizing the potential of digital platforms and corporate social responsibility 

initiatives to overcome barriers and secure funding, thus advancing our understanding of the intersection between 

communication, finance, and environmental sustainability. 

Recommendations   

In view of the findings from this study, the following recommendations have been made. 

1) Conservation organizations in the Niger Delta should invest in professional public relations strategies to 

effectively raise awareness and attract diverse financial resources from both public and private sector.  

2) PR practitioners should implement inclusive, transparent communication practices to engage all 

stakeholders in wildlife conservation initiatives, fostering trust and collaboration across government, 

communities, and private entities. 

3) Conservation organizations should leverage emerging digital platforms and corporate social responsibility 

initiatives to overcome challenges and maximize opportunities in securing financial support for wildlife 

conservation efforts. 

 

References 

Bowen, S. A. (2013). Ethical public relations: Guidelines for responsible advocacy. Routledge. 

Carroll, A. B., & Shabana, K. M. (2010). The business case for corporate social responsibility: A review of 

concepts, research and practice. International Journal of Management Reviews, 12(1), 85-105. 

Ezekiel, N., Udofia, E., & Akpan, U. (2019). Community-based conservation and sustainable development in 

Nigeria. African Journal of Environmental Studies, 14(2), 134-147. 



Journal of Current Practice in Accounting and Finance (JCPAF) Vol. 16 (9) 

 

pg. 14 

Gittleman, J. L. (2020). Redefining conservation finance for biodiversity protection. Nature Sustainability, 3(8), 

598-606. 

Grunig, J. E., & Hunt, T. (1984). Managing public relations. Holt, Rinehart, and Winston. 

Holtzhausen, D. (2012). Public relations as activism: Postmodern approaches to theory and practice. Routledge. 

Ijeoma, O. (2018). Analyzing conservation finance models in Nigeria: Challenges and prospects. Journal of 

Sustainable Development in Africa, 20(3), 72-89. 

Kent, M. L., & Taylor, M. (2016). From homo economicus to homo dialogicus: Rethinking social media 

engagement. Public Relations Review, 42(2), 180-188. 

Kotler, P., & Lee, N. (2011). Corporate social responsibility: Doing the most good for your company and your 

cause. Wiley. 

L’Etang, J. (2008). Public relations: Concepts, practice and critique. SAGE Publications. 

Molleda, J. C. (2010). Authenticity and the construct’s dimensions in public relations and communica t ion 

research. Journal of Communication Management, 14(3), 223-236. 

Motion, J., & Weaver, C. K. (2005). A discourse perspective for critical public relations research: Life sciences 

network and the battle for truth. Journal of Public Relations Research, 17(1), 49-67. 

Nwankwo, C., & Ifedi, J. (2020). Oil exploration and biodiversity loss in Nigeria’s Niger Delta: A policy 

perspective. Environmental Policy and Law, 50(4-5), 371-382. 

Smith, B. G. (2013). The evolution of public relations: Case studies and best practices. Public Relations Journal, 

7(1), 1-18. 

Waldron, A., Miller, D. C., & Gittleman, J. L. (2020). Redefining conservation finance for biodiversity protection. 

Nature Sustainability, 3(8), 598-606. 

Wilcox, D. L., Cameron, G. T., Reber, B. H., & Shin, J. H. (2015). Public relations: Strategies and tactics. 

Pearson. 

 


