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Keywords: Cross-cultural Effective communication is crucial for businesses to succeed in a
communication, cultural globalized world. However, cultural differences can complicate
sensitivity, communication communication processes, leading to misunderstandings and
styles, cultural contexts, misinterpretations. This  cross-cultural study analyzes the
business success. communication practices of two companies, one based in the United

States and the other in Japan, to explore the impact of cultural
differences on business communication. The study examines
communication processes such as meetings, emails, and presentations
to identify differences in communication styles. The United States and
Japan represent two different cultural contexts, with the former being
known for individualism and the latter for collectivism. The study finds
that cultural differences can significantly affect the communication
process, highlighting the importance of cultural sensitivity in business
communication. For example, the Japanese company places high value
on hierarchy and respect for authority, while the American company
emphasizes individualism and direct communication. Therefore, it is
crucial to develop cultural sensitivity to adapt communication styles to
various cultural contexts, such as understanding cultural
communication styles, being aware of nonverbal cues, and adapting
techniques to accommodate different cultural contexts. This cross-
cultural study emphasizes the importance of cultural sensitivity in
business communication. By understanding and adapting to cultural
differences, businesses can improve communication processes, build
stronger relationships with partners and clients from diverse cultural
backgrounds, and achieve better organizational outcomes.
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Introduction

Effective communication plays a crucial role in achieving business success, especially in today's globalized world.
However, communication can be complicated by cultural differences that influence how people communicate.
Cultural differences, particularly between individuals and organizations with different cultural backgrounds, can
significantly affect communication styles and lead to misunderstandings in cross-cultural business interactions.
Understanding the impact of cultural differences on communication is essential for businesses to succeed in
diverse cultural contexts. This cross-cultural study explores the impact of cultural differences on business
communication by analyzing the communication practices of two companies based in the United States and Japan.
The United States and Japan represent two different cultural contexts, one with an emphasis on individualism
while the other values collectivism. Therefore, businesses need to develop cultural sensitivity to adapt
communication styles to various cultural contexts, which can include understanding cultural communication
styles, being aware of nonverbal cues, and adapting techniques to accommodate different cultural contexts. The
study emphasizes the importance of cultural sensitivity in improving communication processes, building strong
relationships, and achieving better organizational outcomes

CONCLUSION

The study finds that cultural differences significantly impact business communication. For example, the Japanese
company places a high value on hierarchy and respect for authority, while the American company emphasizes
individualism and direct communication. These differences can lead to misunderstandings and
miscommunications in cross-cultural business interactions.

To address these challenges, it is essential to develop cultural sensitivity in business communication. This can
include developing an understanding of different cultural communication styles, being aware of nonverbal cues,
and adapting communication styles to accommodate different cultural contexts. This cross-cultural study
highlights the importance of cultural sensitivity in business communication. By understanding and adapting to
cultural differences, businesses can improve communication and build stronger relationships with partners and

clients from diverse cultural backgrounds.
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